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Victoria’s wcine industry

A powerful contributor to Victoria’'s economy, communities and regional prosperity.
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ECONOMIC JOBS TOURISM EXPENDITURE WINERY WINE
CONTRIBUTION SUPPORTED IN REGIONAL VICTORIA VISITS REGIONS

1%

Direct and indirect jobs

Total annual economic Annual regional tourism Annual visits to cellar Distinct wine regions
contribution to Victoria .supported acrass expenditure driven by doors and wineries across Victoria, each with
regional and metropolitan wine and wine regions across Victoria a unique sense of place

Victoria

_7 STRONG REGIONAL @ VIBRANT GLOBAL

ﬂDu ECONOMY PROSPERITY COMMUNITIES REPUTATION




ECONOMIC IMPACT 15.5%
VISITOR NIGHTS 39.5%
TOURISM EXPENDITURE 41.5%
JOBS 14%

VALUE OF WINE SALES 64%




Regional performance

Murray Darling -

continues to underpin industry strength ;’a; Hill vVic
./ billio
o : VICTORIA
TOP REGIONAL CONTRIBUTORS TO
VICTORIA’S WINE ECONOMIC CONTRIBUTION (2025)
o % Murray Darling - $1 o © King Valley
Swan Hill VIC sEeolicn $940.8 million

Mornington +54.5% A Q'/
9 @ Peninsula $1'7 billion ¢ 2024 Lo
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e @ Yarra Valley $1.5 billion Melbournef e $1.5 billion }
®
2 0
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Vs 9 Mornington

Peninsula
$1.7 billion

o Geelong
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WS A 53 / | ) 7/ OF VICTORIAS TOTAL These regions are the

THESE FIVE REGIONS @ va 4 WINE ECONOMIC . . economic enaine room
GENERATE APPROXIMATELY v ) / \J CONTRIBUTION ‘@ of Victoria's wine industry

Source: Wine Victoria Economic Scorecard 2025



WINE TOURISM -
POWERFUL
ECONOMIC DRIVER
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WINE VISITORS SPEND

NEARLY 4X MORE $2.6 BILLION 7.5 MILLION

winery-related visits

regional tourism expenditure /
$ 1 9 4 8 7 generated by travellers OVER 1 3
who visited wineries occur in Victoria

by domestic and international
travellers in one year

HIGHER YIELD. AUSTRALIA'S WINE REGIONS
N
IR RO gnh?\?ér?igrs?ngﬂﬁ: QIIRALTMIEZONYOF
ECONOMIES. ’ WINE ENTHUSIASTS.

average spend per trip
vs ~$380 average traveller spend

$10.8 BILLION || 3.4+ NIGHTS || 200,000+

economic _contrtbutlon average stay for jobs supported
in Victoria wine travellers ;
across Australia by

driving overnight
regional yield the wine sector

from the wine sector

A MAJOR ECONOMIC LMO{)':EEEEPSET:?;S%,TRONGER SUPPORTING COMMUNITIES.
DRIVER FOR VICTORIA. BRI RIOMIES SUPPORTING LIVELIHOODS.

D2 WINEISA POWERFUL DESTINATION DRIVER
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92 MORE MORE FOOD & MORE RETAIL & @¢ STONGER
o0 E OVERNIGHT l‘u? BEVERAGE ‘ ﬂ LOCAL “ REGIONAL
[ ]

STAYS SPEND EXPERIENCES ECONOMIES

SOURCES: Tourism Research Au ia (Year ending Dec 2024); Wine Australia —

The Australian Wine S -onomic Contribi 025; Wine Victoria.
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